Tips to Get the
Most Out of
WeChat for Event
Marketing
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Experience economy in China

Event marketing is booming in China

Sophisticated Chinese consumers are difficult to win over

e Experience economy — As the Millennials are more sophisticated and tech savvy, global retailers should

come up with a comprehensive digital strategy to snatch up market share.

e Data-driven — Chinese customers are more willing to share their data in exchange for better customer
experience. As the expectation increases, retailers have to differentiate themselves to sophisticated

Chinese consumers using events and experience.

e New retail — Originated from Alibaba group, digitization of the offline store to enrich the consumer
shopping experience in the store. Shopping increasingly becomes an event, and the store turns into a

showroom:.

e Pop up — Fast growing option for overseas brands and newly launched product lines to test the waters in

China and iterate quickly.



Experience economy in China
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Experience economy in China

Digitizing your event

Digital solutions for events should be flexible and used for only a short time frame.

e  Online to offline (020) experience — Shorter path to conversion and purchase during and after the

event

e Data generation — Cheaper and easier to gather data compared to traditional events, further

enhance the measurability of ROl and event performance

e Experience augmentation — Improve the experience for attendees with interactive activation,

augmented information, gamification, AR, VR, etc.

e Event Personalization — Tailor the interactive experience in the event for the attendees via

personalized updates and messages

e  Cost reduction — Multi-channel marketing break through via digital means to reduce the cost for

traditional marketing and event organization hardware
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Experience economy in China

WeChat is the privileged platform
because it’s ubiquitous
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Experience economy in China

WeChat is the privileged platform
because it’s ubiquitous

. gggﬁ%ﬁ? Apply
Obtain your name, profile
photo, region and gender

a WeChat Personal Information v

S
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Experience economy in China

WeChat is the privileged platform
because it’s ubiquitous
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Experience economy in China

WeChat features for Event

Most of these can be done via WeChat ecosystem

10
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Experience economy in China

Event platform solutions 50,000+ R T
Events s Dlg;gg@ :waszm:ﬁ :mul( .::ai:

C ay.cn
g, . SRS 2018 NFANLE

ents

7.3 m

Event cloud platform in China Users

¥260 m

Transactions

Professional Account advantages

For more information:

Wing@yoopay.cn
Saiying@yoopay.cn



mailto:Wing@yoopay.cn
mailto:Saiying@yoopay.cn

- w
m -

Experience economy in China

Event platform solutions

<&? EventBank

Event management & automation software

Event management features

&’ EventBank

EventBank

Optimize your Events with the
#1 All-in-One Solution

For more information:

sales@eventbank.com
binoy@eventbank.com

12
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Experience economy in China

Social CRM platforms

Most of Event-related functions can be covered with a SCRM

g /’8\
2

Before During

After

13
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Benchmark

14:11 Z il 4G, (B

Louis Vuitton - VVV Py

LV VVV SHANGHAI I O) LV VVV SHANGHAI e ®

EXHIBITION Home IBITION
LOUIS YUITTON VUITTON
SHANGHAI TICkE'S ANGHAI

The Exhibition
Experiences
Audioguide
Information
Exhibition Map
My VWV Memories

Photo Filters

Unlock VVV Stickers
START YOUR JOURNEY START YOUR JOURNEY
= (@] < = (@] <

15
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Benchmark

Z .l 4G, (B

@ @
Louis Vuitton - VVV Sue=
OO LV VVV SHANGHAI

LV VVV SHANGHAI

Tickets @ = Information @)

Before the event

EXHIBITION

LOUIS VUITTON
EXHIBITION OPENING HOURS

VOLEZ
VOGUEZ
VOYAGEZ

From 11.16.2018 t0 02.01.2019

Monday to Sunday 10:00 am - 8:00 pm
Lasl admission: 30 minutes before closing.

[%® PERSONAL INFORMATION "Required

NAME* Last Name First Name

DIRECTIONS
TITLE * Mr. Ms
West Neniing Rd ()
MOBILE * +86 e
Use of WeChat: A Pl 66y o v tson
- Communication about the event S AN
- Give the information to the \ : W
attendees EMAL L s
£ Center

Jing An Shangrita

- Allow the attendees to book
tickets online

derstand and agree to the Louis V @Jinq’un Temple
nn Q The Puli Hotel and Spa

(@] < = (@]
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Benchmark

@ @
Louis Vuitton - VVV e

LV VWV SHANGHAI o LV VWV SHANGHAI - LV VWV SHANGHAI
During the event = Exhibion Map © = The Experionces © = Audoguide ©
Introduction
PR Trunk of 1906
A VW STORY

Room 1: The Trunk of 1906

Discover the Louis Vuition legendary monogram
........ and invite him,/her fo join

Tap fo start the experience

4 Room 2: Wood

Use of WeChat:
- Interact with the scenography and
the exhibition objects (020)

Room 3: Classic Trunks

17
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Benchmark

[ ] [ ]
Louls thton - VVV 1413 Z .l 4G, G 14:12 Z .l 4G, 14:39 Z il 4G, G
LV VVV SHANGHAI o @® < LV VVV SHANGHAI < My VVV Memories
During the event = The VWV Stickers © Photo Filters X
; . MY VVV MEMORIES
Validate or change your selections.
Click on o YW dedicaed sficker The photos you upload will be used to produce My VWV
o unlock it Memories videos for your view and forwarding during your
use of VWV Mini Program. Your videos will be deleted when
you delete the videos from My Videos or the VWV Mini
MMJW\ Program expires
By checking this box, | confirm that | have been aware
of and understood the above condition, and agreed to
confinue fo upload the phofos
+ + +
Add photo Add photo Add photo
vouez voguezYorAGez vouz vocuer vorasez . .
Add photo Add photo
B o 90000
O e Y e Rise of Yachting
*IF you have any queries, please contact our Client Service Center via
Use of WeChat: 4006 588 555
- Create filters, picture section for
the attendees so they can talk
= @] « = (@] % = @] <
about the event

- Social interaction with your
attendees network

18



- w
m -
za

Benchmark

Yves Saint Laurent

Before the event

X YSL

WESAINTAURENT

fESLY S LS % 55 i8]

RECHECK IN |, ENINEFFHERE

Y SLEEMRINTE IR F 38
LEERE , RRYHESE

WELCOME
EEEEHER SN @, BT | FMAMAYSL DARE & LOVE {RFER
BitESecret RoomE TAEAR MR | TEHBRYSLBIEARS
safSecret RoomEINIFHSAL EEEZLARE

B mTmicrEos 000438 28 ® romza 000005298

Use of WeChat:

- Give information to the attendees
and focus on the storytelling of the
brand

- Content is shareable on Moments

19
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Benchmark

Yves Saint Laurent
During the event

Use of WeChat:
- Presentation of the new product

collection
- Lead the consumer to the popup
store to try the product
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Benchmark

w 4G

5:359
GWESSA'WAURENTI WEBIER

Yves Saint Laurent
BBBBB f g5,

After the event EFES &% LT

NEW

My Cards & Offers

(el THm.

m a8

VG iy PIBRFB e
Ef ¥50 CEETED

Member Card saved in Cards & Offers
BL 2019:01.05 00:00-204 4 0006 View in Me->Cards & Offers.

YSLEZ ZMELNL NEREHEL2ME ORI
ML 3
Close Check Now

¥5,0 faras STEDAER
Use of WeChat: ; . ; \
. P R# SEITRRMION L IRERE100, BHENIZE
- Drive the attendee to the
e-commerce Mini Program
- Create loyalty program and iopresomn | UEMTER
. . = . A ¥50
membership card to retain the
customer

;. ERER - ERRE -REER - LRBHR

I

O

~
I
@]
~
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Benchmark

GLOW FACE PALETTE 001 UNIVERSAL
BLUSH & H

Cme——
IGHLIGHT - CUSTOMIZED LUMINOSITY ; RADIANT GLOW

Dior - Live Streaming

During the event
ol REEE F 5:31PM @ m)
Diori#B1,... = @
BRI

Use of WeChat: Dior = ; '; Dior £ ; s

- WeChat has launched native live \ l F
streaming | = | i1

BER BIR

- There are also live streaming MP
powered by 3rd party operators
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Burberry - Live Streaming

During the event

Use of WeChat:
- Drive the users to the shopping
section of the Mini Program
- Social game to generate
engagement and gather data
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Benchmark

Prada House

Before the event

14:46 Z . 4G

X LIUYE “STORYTELLING”

@000

PRADA RONG ZHAI

First built in 1918 and designated a cultural
patrimony of the Jing’an district in 2004, the
historical residence Rong Zhai was reopened in
October 2017 following a long, painstaking
restoration process undertaken by Prada in order
to restore the building to its original splendor
and magnificence.

Currently organized into flexible spaces that can

BOOK NOW

O K

14:47 Z il 4G, (WD

X LIUYE “STORYTELLING”

54
LIU YE STORYTELLING

*Click the ticket below to view QR code

UNUSED USED

1l
@]
A
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Benchmark
14:46 Z al 4G, 14:46 Z .l 4G, (@
d H X LIU YE “STORYTELLING” X LIUYE “STORYTELLING”
Prada House _ —_— .
Before the event PRADA RONG ZHAI
LIU YE “STORYTELLING”
Prada presents “Storytelling”, a solo show AT TOLICY
by Chinese painter Liu Ye curated by Udo
Kittelmann, with the support of Fondazione TERMS AND CONDITIONS
Prada.
ABOUT LIU YE

Time: 2018.11.20 -2019.1.20

SUN/TUE/WED/THU 10AM-5PM

FRT/SAT'1 GAM-BEM ABOUT UDO KITTELMANN

CLOSED ON MONDAY
Location: Prada Rong Zhai MY TICKET

No. 186 North Shaan Xi Road, TN TOU TNULUT O 25T IR0y
Jing’An District, Shanghai Jing’An District, Shanghai
Price: RMB 60 / ticket Price: RMB 60 / ticket
Use of WeChat:

BOOK NOW

. . BOOK NI
- Branding and communication CORNON

about Prada and the exhibition
- Booking tickets for the event

(@] <

@] <
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Adidas Republic of Sport

™ -

B
)
:
:
3
-

Create membership card on

the Mini Program

Use of WeChat:
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Adidas Republic of Sport

During the event

Use of WeChat:
Booking + gather attendees
information/data
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Benchmark

2 °

Adidas Republic of Sport

After the event

Use of WeChat:
- To connect to the ecommerce
Mini Program
- Increase loyalty with
membership section

T ERAKE e

©)

T #&adiCLUB

1w A

adidas

J
EES
B3
8li&
BRAER

Py e A
adiCLUB

be part of a great club

Activate Card

PRELGRR

Details of Member Card

Available Stores
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; Benchmark

SFMOMA 19:53 Z ol 4G, C 19:53 Z 4G, (D

HTESFMOMA IO} HTEESFMOMA IO}

BRI RURETR, HEERKIRE X,

During the event

WILEE EERZANMEM LR ZEAENIE SFMOMA! TEiX
ENFHETROUBNEAREE, BAURERRIL RS
(Frida Kahlo) | & &R % - #lF (Ellsworth Kelly) . 184555
#F A4 (Robert Rauschenberg) . % il - ik & /R (Andy
Warhol) EZAKITEIER, FEREH RNZEGIEE LM
REREIIE,

(=] [z&] [mE]| (==

ﬁE]

—RELENDAGHORUNBESZR, EHUAER
SFMOMAKIZARIERIB! R IRIE S, EFIAE R EME
MRS LUARNEBSHEER: RANRH - KER
(Jackson Pollock ) I L#IE St f, £S5 B H#R
(Mark Rothko) FFEMEE IR, IFELBE— 4T

ORZE. -
ﬁ‘mﬂ?a‘ﬁfit
Use of WeChat: .
- Give a unique experience for . o S )L 7.
the visitors - @ 3 = 0 <

- Create an interactive
presentation of the museum
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A to Z event lifecycle management
with WeChat
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Event A to Z with WeChat

-6 -5 -4 -3 -2 -1 0 1 2 3 4 5

Official account
Mini-program

020
Registration
Reminder
Interaction
Consumer
focus
Payment
Survey
Social Media
Message
Offer
Evaluation

1 Week
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Event A to Z with WeChat

Before:

Do~ g
OBQ
Q &2 @

Registration

Broadcasting form

Announcement of the Mini Program
cvent
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Event A to Z with WeChat

Before:

) ..and 60
Official Sharing Scans Direct
Accounts

other entry

0 | S

Doesn't attend the event

l

Register for the event

® 6

Registration Booking Payment

Check in Engagement
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Event A to Z with WeChat e e
X TobeWeeEREARKE
RYIETE: E
Step 1: “
[ ] =
Event Awareness - Acquisition In.

itk

B®A:

EBERMIZET, MEMERTREN
F-EEENHTE, &~k BBEE
vw.bi§ MRERREE, <o VanCleef&ArpelsiZ 5 =

miEIEF

Such alove 3

Paid KOL posts

OB

Bo:
i{
Do

®
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Event A to Z with WeChat

Step 2:

Broadcasting the event

BALENCIAGA

19 XEMEFEE

BALENCIAGA

WINTER 19

Balenciaga 19 FEH

Invites

FIHRIREE

A ZE IR AT LR |
FItH: NBFIENE

F30E: 3A21BERFE
AXAIIE), PrERFFH407!

RETRESZ | ||

Details

FIIHRIREE

B [BEEREEER] RINESEHZ
3R 20195 AIRI AL RERTIBL
FI0E): SHE8RE

RS, REMAEI] ||

Details

Reminder 35
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Event A to Z with WeChat

Step 3:

Designing Mini Program/H5
To-do:

° Design the Ul and UX interface of the
proposed event mini-program — 2 weeks

° Decide the marketing communication
content and media— 2 weeks

° Develop the mini-program — 1 month

° Best to finalize 1 month before the event to
allow room for wider buzz and spread of
influence

o [E
8
. Register for ~
— the event
Arrive with
ticket in =P
o — &

Mini-program

Visit the event
with event guide

y U
& —e
Interaction
o—
Push
notification
4.
Make purchase 36

with coupon
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Event A to Z with WeChat

all %l © 0 © 310t M7 12:33

YSLEZ =24 ST O)

Eall .l © O 310t o 12:33

Step 4: R

Send Registration Form

#YSLBEAUTYHOTEL

EEE MAHY

S
@ =wirREmS Apply "

Obtain your name, profile
photo, region and gender

a WeChat Personal Information
L

37



31° .
1en| EventAtoZwith WeChat
During ©
Digital interaction .
Conversion
Propose shareable experience
(customize
picture/sticker/video,
Social media contest for
interaction between the
attendees
Create digital interaction via Integrate a payment process
the MP during the eyent:AR, for purchasing products during
VR, live stream, audio guide: the event on the Mini Program

etc...

Social media
engagement

38



3 I: ; Event A to Z with WeChat
2
During

Useful Interactive Experience Take advantage
information content shareable content of the offline

on social media environment
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Event A to Z with WeChat

Step 1:

Create Digital interaction

To-do

° Design AR experience that can be supported by
WeChat or other on-the-field hardware tools

° WeChat just released their native live streaming
capability

° In-event digital lucky draw, Q&A, photo sharing,
etc

. Prepare different QR codes for each section of
your event

° - To link to different pages of the Mini Program

° - To track the QR code entry point from which the

attendees reached the Mini Program 40
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Event A to Z with WeChat
==l
Entrance * Fi
Scan the QR code [ENEN

Step 2: Do
Ps ( -
] L) —
E-commerce in event= New retail SHOWROOM z
N
DAY
Wechat Pay @
\
\\\\\“\
R
~
@ Order with MP
//
/I 1 i P
/7, ‘
Try a demo “
AN
W
yurivt
To-do: \\ \
° Connect the Miniprogram with the WeChat ~ j
payment API = L
° Ensure the booking system is bounded
J Exit

with WeChat pay
Collect the pre-ordered product

OB

Do’
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Event A to Z with WeChat o T MonzaRl 8% K |
T —
BN
REAZ! PO ' B 5 A Emon xI3 :)
Step 3:
p 3. =
[ ] ] -
Social media engagement =
= |
g
4
o 10 mins ago
Press release Concert
[ YSL x DIOR x BALENCIAGA
Bl [©#%=] AAAFLERZIRIES ¥IIERS
5, BIRAVSRIEERE, TF1.454
RMCG, SRS, WMELRIKE
To-do:

° Create fun and outstanding shareable content to
be posted on social media

° Make sure the venue is available on the Tencent
map to aCCUI’ately I.Ocate the event . Australia - Melbourne - National Gallery of Victoria

Yesterday

Sport game f Exhibition
Geolocation



Event A to Z with WeChat
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Aftel' . @
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Customize message Post event offer
Ask for the attendees feedback Propose shareable experience
to improve your next events, (customized
and analyze your results picture/sticker/video,
Social media contest for
interaction between the
attendees
Send a customized message to Send offer and coupons to the
each attendee on the WeChat attendees to thank them
OA discussion
Survey/ Evaluation

questionnaire
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Event A to Z with WeChat

After:

o~
SRa
@@@

Coupons and WeChat Coupons and
promotions for Official promotions for
attendees Account attendees

. I
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Event A to Z with WeChat

Step 12

Templated messages
To-do:
° Engineer interactive content in the customized
message
° This can be done easily with a social CRM's
marketing automation tools
° You can even identify and segment the attendees

to have them receive different templated
message in the OA sCRM backend

< &f¢ =

Yoopay Ecommerce Powers Zamani
Collection in China!

Full stack ecommerce software platform,
powering 55,000 international merchants and
events in China.

3/21/19 13:30

M9SL I plc T A

BEWNAREE, SN EZEEBWERID
FESIBFR: Running a Social Impact Business
- Networking Dinner

ITZZFR: Dinner 200RMB at Door

NZEHE: 2

7EBNATIE : Friday, March 29, 2019 20:00 to
23:45

AR : 99TaixingLuZ= 48995
BEIFEEEIIERER

Details

o
o

(]
T
@ G

45
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Event A to Z with WeChat

Step 2:

Share Survey/Questionnaire

o

i}
1o
@ O

o

Question Format Scale Levels
-Open-ended - Nominal
- Categorical - Ordinal
- Scaled - Interval
- Ratio

Measurement Scales

To-do

Design the questionnaire

Avoid survey design mistakes such as:

Scaling error in the survey answers

Extremity Bias

Non-response error to increase response rate
Mental set error that answers the previous
question which influences the answers to a later
question

° Decide on the measurement scale of your

questions
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Event A to Z with WeChat

Step 3:

o
Post event conversion
To-do:
° Create trackable coupon code/QR code to

understand the user of this offer:

. Average time spent on the offer
page

o Success rate of converting to
sales

o Access depth

o Exit Pages

o Etc.

e0e0e 1010 T

<

MyBrand

MyBrand

Follow Official Account

&

\
0o
o

Do

—C)

2

47
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Event A to Z with WeChat

Step 4:

Evaluation

-

Download our event tagging
template and implement
Event tracking and

Funnels on your MP

N

Bo~,
[ay
> YO



Mistakes to avoid: focusing too much on using
“cutting edge” technologies but missing the core
part of providing a good visitor experience - one
that should aim at providing a personalised
journey and getting the event messages across. A
good event should be about rewarding human
experiences, not about the digital tools it
employed during the course of the event.
Focusing solely on technologies is no good,
technology serves a means to reach the purpose,
not the other way around.

Yeelin Ng, Vice President for Apax Group Greater China - Event




&

Complementary digitization
of events in China
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Complementary digitisation event

Virtual mirror

MAC cosmetics

N

Source: https://jingdaily.com/mac-cosmetics-experience-center/

51



- w
mo—

Complementary digitisation event

Alipay

Uniglo - Hongbao

52
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Complementary digitisation event

Taobao

Starbucks Roastery

https:/www.alizila.com/alibaba-tech-underpins-launch-worlds-interactive-starbucks/

53
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Complementary digitisation event

Interactive screen
Mosaic selfie

Glico - d2c

° If a brand wants to increase familiarity, what's a better
way than letting people snap a selfie and make a face
out of their best selling product? Glico did just that.

° \WWe have created 5m high display out of 1344 real-size
poky boxes, which are individually controllable and
interactive in real time.

° When a user stands in front of the screen, a hidden
camera captures their face and projects it onto a
massive screen by creating different shades using
Pocky boxes.

° Attendees shared their experience on WeChat
and other social media channels.

° Create interactivity between the brand and the
customers

° Create a digital experience to capture the

Chinese audience
° Follow up with the video and experience sharing
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Complementary digitisation event

Video mapping &
projection
Tiffany & Co - Paper flowers

55
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Complementary digitisation event @

Live experiences 4000 4 1

Game Competitors Days Location

China ]oy - Ubisoft So how can Ubisoft’s booth stand out during

Chingjoy. Asia’s largest gaming event?

37,000 total visitors 13 KOL, 5 StarPlayer, 150+ articles from 32,000 new WeChat Mini app: Live video stream: Successful 020 concept

in 4 days, 150 players on-site 28 news sites Weibo followers. 16M page views, 3 million + views store. More than doubled
10% of 2018 Chinajoy’s 46,000 new 1359 UGC, last year's sales
visitors WeChat followers 125k online interaction




The WeChat event app was a Ubisoft initiative
which allowed us to combine our offline
immersive brand experience capabilities with
the app. This vastly amplified our live
performances and drove sales engagement. We
were honored to be part of this Ubisoft project.

Kestrel Lee, Freeman China ECD
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Sources

Credits

Freeman APAC - Kestrel Lee
WB Show - Maxime Wenger
D2C - Mika Inoue

APAX Group Greater China - Yeelin Ng

Wiredcraft - Ronan Berder

Resources

Yoopay: https://yoopay.cn/

EventBank: https://www.eventbank.com/

Louis Vuitton: https://eu.louisvuitton.com/

JingDaily: https://jingdaily.com/

Prada: https://www.prada.com/cn/en/prada-highlights/rong-zhai.html
That's mag: https://www.thatsmags.com/shanghai/

JingTravel: https://jingtravel.com/sfmoma-chinese-wechat/

We Do Design:
https://wedodesign.com.au/diors-live-streaming-sale-session-using-w

echat/

Wiredcraft :
https://wiredcraft.com/blog/inside-burberry-s-september-show-mini-pr

ogram-and-our-omni-approach

58
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https://www.prada.com/cn/en/prada-highlights/rong-zhai.html
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Connect with us!

»WeChat Solutions Design & Development
"UX & Ul

»*Online Performance & Analytics

31Ten is a digital agency specialized in building tailor-made web
applications for WeChat: Mini Programs, "H5" or integrations with
existing customer-facing or enterprise-grade solutions. In 3 years of
existence, we have served 40+ brands across 9o+ projects.

31"10'N: our name is derived from Shanghai's latitude, where we are
based on serving as a compass that guides our clients in leveraging
China's super app to reach, engage, convert and serve an increasingly
agile customer. Our constant R&D ensures we will help you choose the
best interface, user flow, and WeChat infrastructure to make your
project a success. So get in touch with one of our expert consultants
today and we'll show you how we can build your WeChat footprint

effectively, together.
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Need to design, build or audit/improve a WeChat Mini Program?

CONTACT:

Clement Ledormeur

General Manager

(+86) 186 2104 2230
clement@31ten.network
linkedin.com/in/clement-ledormeur

Add Clement on WeChat:
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https://www.linkedin.com/in/clement-ledormeur/
http://www.31ten.network

