WECHAT ADVERTISING

By WalktheChat

Reach Chinese customers
through social media



What is WalktheChat?

We help foreign brands sell to China via social e-commerce

Cross-border shops Design

Sell to China while collecting Make sure your visuals fit Chinese B
payments in foreign currencies UX guidelines and expectations

Payments 7| Content

Process payments via WeChat Keep your customers engaged via

Payment and Alipay cross-border exciting pieces of content

Customer Service @ Management

Ensure your customers are happy Update your products regularly in

and get answers to their questions order to keep your users excited . .
Promotion Analytics o
| et Chinese customers know about Monitor your store traffic and orders |

your product and offer in real time via our platform \_ — )
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WeChat banner ads appear at the bottom of a third party WeChat Account

SNSRI TR R S @ WeChat article: WeChat banner ads appear

LI i at the bottom of a WeChat article written by

- another WeChat Official Account

ATRYE, BEBER. — T ABHA

EMTENER, —A/NERIH—ES .

A, ARITE, SE—FIN, §X= @ Ad banner: the ad banner contains a logo,

N o RSRRT /NG, RANE, BT : : :

REO+F, SR+ st account name and headline. If clicked, it

EBITRRSE ShE R gs 1 takes the user to a page containing additional
&5 5 information about the brand/product

@ Action call: the action call gives the user
- the opportunity to perform a more direct and
3 specific action such as following an account,
purchasing a product or claiming a coupon
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Various action calls enable to make the most out of WeChat banner ads

WeChat banner ads enable the choice between different type of action calls. These action calls
are more diverse than for WeChat Official Accounts, enabling a wide range of conversion paths.

EEE|HEE E T 888 /L [t *iE ] deipd EHEATIR, FHEFBRIRREDUS \
NEs R HEBLaE/NS
N SEBNIET SR PR 4 5]
Follow WeChat Official Account Direct link with headline Claim coupon

LORENZFS €% RIKE R

150g*2

¥25 —

¥0.0" BE |

Buy a product Direct link with full screen image Download an APP
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WeChat Banner Ads pricing (minimum investment is 50,000 RMB)

Pricing for Banner ads is available on both CPM and CPC models.
Targeting is similar to WeChat Moment ads.

Core city 25
Bidding system
Large city 20
Starts at 0.5 RMB / click
Others 15

Core cities: Beijing, Shanghai
Large cities: Guanzhou, Chengdu, Shenzhen, Hangzhou, Wuhan, Suzhou, Chongging, Nanjing, Tianjin, Xi'an, Guiyang,
Changsha, Qingdao, Ningbo, Zhengzhou, Dalian, Xiamen, Jinan, Harbin, Fuzhou

1. Cost per 1,000 ad impressions 2. Cost per click
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Similar to Facebook ads, WeChat ads appear on users’ social timeline a

@ A friend’s update: \WeChat advertising
appear on the social timeline, in-between
updates from friends

@ WeChat ads: WeChat advertising are
p— ' displayed as a combination of text,
pictures, videos and links (see next
section) that the user can interact with

@ WeChat ad comments: If the same ad
Is displayed to several friends, they can
see each-other's comments on the ad
3 (unlike Facebook, comments from
" people you aren’t friend with are hidden)

HE)
Bl FomE, BEFRREL S5H—R, AN
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WeChat ads can reach almost any Internet user in China in a targeted way

SO0M

MAUSs

WeChat is the
largest social
network in China

15-40 Q3%

years old Penetration
Most WeChat users In tier-one cities,
are between 15 and 93% of people

40 years old use WeChat
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10M+

Public accounts

Millions of brands are
already engaging with
users via WeChat
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DIFFERENT TYPES OF WECHAT MOMENT ADS




Types of WeChat Moment Ads: Text & Pictures Ad

= [ERCEAe

G

o

@ ® © & &

Account name: profile picture and name
of the WeChat Official Account
conducting the advertising campaign

Main headline: intfroducing the ad, at
most 4 lines.

Ad pictures: set of pictures introducing
the product in more detalls

Link text: brings users to an HTMLS
iIntroducing your products or invites user
to follow your WeChat Official Account

Comment section: enables users to
write comments about the ad
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Types of WeChat Moment Ads: Video Ad

00 We

{EM

chat

Burberryeg

Account name: same as previous

©OMERAL, ARBIHATE!

Main headline: same as previous

{REERR B PROFEFNZ? &

Ad video: the video displays a preview

o0
ORONO

o of either 6 or 15 seconds. Upon clicking,
the user can open a full screen video of
up to 300 seconds

Link text: same as previous

00

Comment section: same as previous

@ &
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Types of WeChat Moment Ads: Native Slider Ad

DR BN

NEBDBEFRAT, —HEARSE Native Slider Ad
. — R ERE RS, |

1.When clicking the picture, users open a
WeChat native sliding carousel

2. The carousel can contain pictures, text and
videos

3. This ad format is ideal to bring a feeling of
modernity and innovation to your brand

4.The Native Slider Ads can convert up to 10
times better than equivalent traditional ads
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Types of WeChat Moment Ads: Location Based Ad @

eeeee hE S = T410:30 @ 7 61% )

eecee MEFR:N = T510:25 @ v 63% I )

{GRE *18

{RM A=
Similar structure than Text & Pictures ads

werro [EAERAVILI T 1B (B . .
e B A RRAT i"“ﬁ(;;iﬁ Ri) The display of public account name, text and
= L1t%Z%; =M, R . . . . .
ROBREER, SRR picture is similar to the one of Text & Pictures ads
(VA= — I dEig28 =S
7 057586268888 Local targeting

Location based ads can reach out people used to
visiting specific areas, based on their average
location over the past month. They can also be
B == | =GR used to target Chinese tourists outside China

B ZERE(BXED)

570 #aI
Link to business “name card”

The ads lead users to a page introducing the
business in more details, including address,
pictures and phone number
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HOW TO USE WECHAT MOMENT ADS




How to use Moment Ads: Brand promotion

WeChat Moment Ads are powerful tools to directly promote your brand. The ads can link to
beautiful HTML5 pages improving your visibility in China and brand perception

o,

) FEEE =T 16:19 @ 7 @ 57% M )
K T AR3HE ' - : : \ :
YBRAF I hxihE /S PR IR EN SKAMEER <{3RE] SMREQ7
BT XE—H BRI FROER IR S -

: — —i2- AR

BT R—T1EE FREIRAYLR
A
2015-12-17 BRKFIFRiHE B

Ex, AL
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2 gmiQ7 BPHEFHE

AURAN L :

y/ “
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Iy

N LEWIFT R E

BREREN KAEER

20034, RASRIE X 50.03mms 20094, R4
IREGHE M 90.02mm, XSS SLERNEE, & XA
82 AT IRE A ZH ! EREHRENIRANEEDo the
best

RAFTRFZHIB AN T 71X R TP Z 05
BHEAST. MRANENZENERXARFHEIENEH
58, UBRNEBUEEHEZMEEX, F0tFRERNE

BE, URRAGERMIBA LR, "
E TR

WeChat public account article Default HTML5 template Custom HTMLS5 template (>1M RMB)
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How to use Moment Ads: WeChat Official Account promotion

You can use WeChat Moment Ads to promote your Official Account and acquire qualified,
targeted followers. Average cost per followers usually ranges from 20 to 50 RMB.

e00 Wechat e00 Wechat e00 Wechat

{ &H IR IR
9; ERE [ v
@ vBECEMEESsE, M—0mER, Z—%8 % %
#HAEM|! 7 7
= =
EBA EBA
hiFEhESFENZERNN, §XK—5%&; 8. & thiFSTERFENERNM, 8% PE. |
i MmEE. VEE. e, % jlIiE| 15 i T O > .
16\ 64 & REHEE e B
201638516 H19:00 2016 E3H16H19:00
XFal, ZMEREIENES Xal, ZEMERBIIENES

BEIE R X ? IR R X
WeChat Account Introduction After the account has been followed
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How to use Moment Ads: APP Promotion

WeChat moment ads can offer an excellent exposure to native APPs. The ads link to a landing
page introducing the APP, and including a direct download button.

eeo REFRLE) = 10:59

el EH-FWERBRBEENE

ee0 RERED) T

<RM

zi) =2 B
g, ZEFTISHBIEAR?

Direct APP download

The link on the action call page can
lead directly to the iIOS download page
of the APP (for Android, the function is

@— still in its testing phase and only

A/N15M - RE App Store enables to download the APP bundle)

WalktheChat All Rights Reserved 19




How to use Moment Ads: Discount coupon

WeChat Moment ads can contain coupons which can be redeemed on your online store.
Upon claiming the coupons, another action call invites users to visit the shop right away.

& Wechat

{&m

ﬁ AY: o = & v A
coar  FFaE S Mk, HWESSLEEE, QD
KA, OKFE,

BUR" T AT
B2 EORIBERE. e
BE 2 %ttﬁr‘/m'l()jt ttﬁr‘/m']OTE

.

ol O 1\(‘
© ot XSS SR S B HFERI05T
LALAY 7E .
:z\ )jl)}\" BHHA: 2016.02.29-2016.03.20 M BMER
ST SN RINEER A SR S BELFERI07
0% HH: 2016.02.29-2016.03.20

(R EZRES

MENALTE

SINETHY

User can claim the coupon This button links to the online store
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How to use Moment Ads: Location Based promotion

Another way to use WeChat moment ads is to link to an article or the name card of a shop
located in the vicinity of an area where users spend a large amount of time

UINMHETE

ERFIE o

- [UJ[][HH% (BH%ENE)

15080

[~
FRE—mE, REHELAIE
&

Link to landing

page

Link to store
name card

9:26 PM

W 0ETE

RTIE, BIRIZEHR!

2016-08-13 MIHEIE

BREE—EmnX, AENELAE!

FEH, MEHREBE8T, BIRREIERFES
BUERIREEE R — G35~

RIKRIEE, K8, (KRE—TIE!

WhEREIT HEE 10000 & 100 3 i8]

WeChat article
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HETE

ANES, BIRIZES!

FEAH, MEHRRSET, oINS RFIESIER
RIS — O
HEEE, 8. hE—FE!

THREZ

Landing page template

GE

9:26 PM

75 =AY

DIMETE

Mok, TR, A ¥25

S EER X

400 900 5050

@,

=lETE 9:00-18:00

WEE, TR

Store name card
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WECHAT MOMENT ADS TARGETING




WeChat Moment Ads targeting options

9

Location: supports province, city or district (based on location of user during previous month)
Gender & age: gender and age from 5 to 60 years old

Mobile phone: targeting by OS (iIOS, Android) or type of network used

Marital status: single, married, newly married or raising a kid

Education level: PhD, master, bachelor, high school, primary school

Interests: 18 categories and 122 sub-categories. 18 core categories are education, travel,
finance, cars, real estate, furniture, fashion, F&B, personal services, professional services,
cosmetics, home electronics, sports, health, child education, bags, watches, shoes, jewelry,
politics and law, luxury goods, drinks, Internet, entertainment

WeChat behavior: currently following your public account, already using your APP, collected a
WeChat coupon from ads within the past year, showed interest in your previous ads during the
past year, remove users who are not interested in your content
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WECHAT MOMENT ADS PRICING




WeChat Moment Ads pricing (minimum investment is 50,000 RMB) @

Text & Pictures Ads CPM1 Video ads CPM1

Core city 150 180
Large city 100 120
Others 50 60

Core cities: Beijing, Shanghai
Large cities: Guanzhou, Chengdu, Shenzhen, Hangzhou, Wuhan, Suzhou, Chongging, Nanjing, Tianjin, Xi'an, Guiyang,
Changsha, Qingdao, Ningbo, Zhengzhou, Dalian, Xiamen, Jinan, Harbin, Fuzhou

1. Cost per 1,000 ad impressions
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WeChat Moment Ads Case study

GV INFINITI
S R ath i % B

eseeo HEIHIE =
&M

11:37

A&

@ 31% m >

UV

INFINITI

(SR

Promote through celebrity wedding, engage
users to signup for test drive

R o [
40.85million 3million 15,000
engagement | | OA followers | Test drive signup

Marriage between two celebrities attract high engagement
and branding for INFINITI.



WeChat Moment Ads Case study

16:47 @ 7 0 75% W)

i, 543

PEEE T 11:37 @ 3% m >

<& A%

Unilener

CHG, 1595

=g Mother's Day promotion with and emotional video

ol I |
35.89million 190K 15%

7 landing
L -..:/ | engagement | |WeCho’[OAfoIIowerls | oage click |

fir0ageg;%kid AR ?

O BT NanoW 217, /X, saralecfiid, An emotional video about the first time helping mother to
ue, ned K {EHMH .Owangshuh; BET,

aryaxu, iris, sherlynshl JonyTsai emmyTt

I, P W i wash clothes eventually leads to WeChat e-commerce
Yoga, fhelenhefdi Obenjamln}l 18,
FHINY hainn crachar SkuRbHE Ritabais purChOSG.
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WeChat Moment Ads Case study

FERE T 18:03 7 © 838% W eeeeo HEELE T 11:37 @ 31% W

GEE  «EHHEAGEREY &5 A& & 9|

Hic,

X F iz A
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DYNASTY

e it herliotutiias ]

FARME 2 %, N2 %

e e Sell movie ticket via Moments

& &

A . TAS0H MEEERR 2
g™
<

| 8.18miliion g 300k o 13% |

WeChat OA
engagement
gag | SsllewEns | | Purchase rate |
O ORHH, i8/M, Ohelenhell, O Show the movie trailer with Fan Binbin to increase the
OMG-Edwardli, & T, hzizhd 85, FiE, I .
CIOME Moricayal RIRM, O3 ot purchase for the movie ticket
, [3.0MG-leojzhang3 % iE, HOMG-
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WeChat Moment Ads Case study

essse FEMH(E T 7 © 72% W)
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NEEFI

PNTEZS i

g el . Specific targeting leads to social commerces

1.29million 40k S0k

jkﬁ_ engagement WeChat OA APP downloads
e | | followers | |

© lex XBAK Z5ff, Sofishuang, 7 Targeting the specific female groups leads to download of an
1J\iE, { , Sue, jorwu, jimmyguo y .

i, FANR clarieli, BRI, saraleeffg, e-commerce APP selling plus-size clothes

Bbobo, RR, HRicky, sherlynshi, H
helenhefd] &, emmeti8
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WeChat Moment Ads Case study

22:18 @ 7 95%m)

HFFIZR =

eeee0 HIEHEE T 11:37
& A% E

' JANE: 1]

J

ANERE, BEHERELEE =
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e xesu Real Estate with specific targeting
(Mainland China only)

KR —PBF, BAVERERFH

350k 6 house sold’

engagemnet over 14 million RMB
| per house |
ohorsadocis, BT, o, A8 Targeting users based LBS data, only targeting high income

bobo, saraleeffltH, O ET, #iE0, ZR, O
KigiRE, HmilochenfkiR, i/iF, Hjorwu,
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WeChat Moment Ads Case study
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HAPPY VALLESY

XRFRE

NI ER

Amusement park with targeting for local residents

350k | 6000tcketsod | 0.6+

engagement o online T RO
S LS Location based targeting for entertainment ares, and
S50, Oboro, Bricky, BEER targeting students, sold more tickets than expectation
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Contact us
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