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Introduction

Last year we set out to create the Ultimate Guide to WeChat Articles, and we were
amazed by the positive feedback we received. The PDF was downloaded thousands
of times and spread rapidly in the English speaking China digital marketing

community. It became a reference and we realised we had answered a real need.

But as with everything WeChat, the environment changes fast, most notably with the
revamp of subscription accounts in June 2018. So this year we roped in our pals at
KAWO to help update the guide for 2018. Their platform is used by hundreds of
teams managing WeChat accounts and gives them almost unparalleled insight into

what works.

We hope you will find this edition even more comprehensive and an essential

reference for creating awesome WeChat content.

Joseph Leveque

31Ten, Managing Partner

A\

WHO IS THIS GUIDE FOR?

>

CMOs looking for a great reference
guide to give to their team for

optimized content ROI.

Digital Marketing Managers in
search of a best practices baseline to

benchmark their team’s output.

Marketing Executives & Content
Managers upping their WeChat

game.
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WHAT CAN YOU EXPECT?

4

A thorough understanding of WeChat

content’s key performance factors.

Integrating best techniques and tools
for optimal WeChat content

publishing.

Ensuring consistency and quality of

content

Producing content that is better at
engaging and converting WeChat

readers.




ULTIMATE GUIDE TO WECHAT ARTICLES 2018

The Challenge of Overcoming Declining Engagement

WeChat official accounts (OA) were first introduced in August 2012
and were instantly a huge success with 1.4m opened in the first year.
Five years later there are now over 15 million official accounts inside

WeChat publishing over 2 million articles every single day.

With this level of competition for user’s attention it’'s no surprise that
accounts across the board are seeing a decline in engagement (see

graph). Too many accounts are pumping out bland generic content

and the users are overwhelmed.

Unlike social platforms in The West who are heavily dependent on
advertising WeChat has other revenue streams and can afford to
prioritise the experience of their users over keeping brands happy. In
the past year WeChat made major interface changes to help users
browse content more easily and also unfollow accounts they find
boring. This means that all teams running OAs need to raise their

game. As Bill Gates said back in 1996...

“Content is King”

30%

25%

10%

5%

Data from €)AWO Showing WeChat Article ‘Open Rate’ over Time
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1. Attracting Attention

KEY CONSIDERATIONS

The decision to open an article is often very impulsive, remember WeChat
users are bombarded with content at all times. There are several elements you
have control over that dramatically impact the decision to open an article;

» Selecting the right header image and cropping it well.
» Writing a catchy title that compels users to click.

» Article summary text that supports the title and header image.

QKAWO  31° TEN
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First impressions matter...

The first step to engaging your WeChat followers is ¢ WeChat (1) EitEam < WeChat (1) EitEam
persuading them to actually click and open your

content.

Your users are incredibly busy, and wherever they
encounter your content they will glance at it for less

than a second.

In this section we’re going to examine the challenges

. . _ FitFam at the Color Run A Colorful Weekend by FitFam
and share best practices to overcome this first crucial
This weekend we had fun with some extra Bidding Summer farewell in true FitFam fashion,
hurdle. burpees were you there?
0 Boring cover image and o Attractive cover image and
uninteresting title. enticing title.
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First Impression: Service Accounts

WeChat 4 ( WeChat WalktheChat

Messages sent from a Service Account
will appear among a followers personal
chat messages. The first 21 characters
of the title will appear under the account

name.

Once a follower clicks on the message
they will be able to see the cover image,
title and if it is a single article push, the

article summary.

The title and cover image are crucial
elements as they will attract the most

attention.

For multiple article pushes the main
article header will appear overlaid on the
header image, while sub articles will

have a thumbnail image & title only.

Sgl " mbr =y L pinl
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ARTICLE SUMMARY

An article summary will only appear
underneath the title of a single article
push, however it is always important to
include a summary as it will display
when sharing a post.

L

Are WeChat Mini-programs Replacing
Apps?

Do WeChat Mini-programs replace Native Apps,

and which one should your company develop?

Single Article Push
v/ Cover image displays well
v/ Title easier to read

v/ Description text displays

QKAWO  31° TEN

Ciao, F#F! JoKEMM, —He &
B, —HFBUER 1

“B"MiE, BBRRERE A,
EH R ITIALLS

FFTO0R | XFRMMMEAOHH & EZRA
8, |7 —{ukmh?

Multiple Article Push

¢ Push more content to followers

X Header image covered by title so
harder to read

X Description text doesn’t display
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First Impression: Subscription Accounts

Messages sent from a Subscription
Account will appear in the Subscription
Account Folder in chronological order. If
your account happens to have just
published an article when a follower is
browsing his/her messages, the first 21
characters of your account name, and

the article title will appear.

As a user browses through the
Subscription Accounts Folder, articles
appear with a title at the top, then a
cover image followed by any sub

articles.

Because a follower will only see the title
and cover image at first glance it
becomes extra important to use
impactful titles and cover images to grab

attention.

Only the first sub article will appear, any NEW Subscription Account Feed

additional articles will have to be clicked X Summary doesn’t display

on to expand. X Only top 2 articles display, lower

articles hidden and show on click.
As you are allowed up to one push per

day, accounts should strongly consider < Subscription Account Mes...

publishing only one or two articles each

iRy EXSHEEEHKRARE 48 mins ago

push to achieve maximum views.
—fZAKRE LT, ESRE L TIAKHH

!
WeChat -+ |

Sl gy | o S L TR
MG e e, - omal

Read by 1 friend(s)
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< Subscription Account Mes...

L2 Bl f.A. 4
o A -
T My AT

= 00 L1

Q0al et SIS R FER?

18 hours ago

Read by 1 friend(s)

10AEIA AR, FEETRIE R
B, XBmEe. gl :

4 article(s) remaining

T AR A Ve e

" Y _ . &

EASY TO UNFOLLOW

' I o "W"ador .uh '""im 4 an
Al o

Recent changes have made it easier to quickly swipe and
unfollow. If your content isn't awesome, it may be better
to not publish at all than risk losing followers.

4 article(s) remaining

20 hours ago Delete

Supernatural! Ancient Characters Come
Alive On Memes!
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How Non-Article Posts Display

QKAWO  31° TEN

Aside from articles there are four other types of post Official Accounts can publish and they display slightly differently...

Simple Text

m CHina CHat is back for 2018 with a
2 day event that's China's largest
WeChat and digital marketing event
for international companies. Last
year was a sell-out success with
500+ attendees, 30+ speakers, 15+
exhibitors, 8 workshops, 2 after
parties and 1 hackathon.

o TMOGroup 23 MINs ago

Did you already check out our China
eCommerce Localisation Guide series? &3
See http://t.cn/ReCNciw and purchase one
of our guides now with a [5% discount code
TM020180801] .

Full text

Audio

New episode " Drive Change"

1Q

Dsas

New Episode "Drive Change"
03:29

O,

T minute ago

D

Images Video

) 3

re | 3

5 5

3§ g 8

o

%E zg g

P &

i F

% 24 | i

@ MemeExpress 4 hours age q PeH §5 2 mins age

Come Watch The Sea Turtles Hatch

Read by 1 friend(s)

Service Accounts

Subscription Accounts
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Other Ways Users Will Encounter Your Articles

SEARCH INSIDE WECHAT

Users can also come across your content by searching for keywords within the

WeChat Search function. The article thumbnail will appear along with the article title

and a short text except.
Post displayed in search Search text from inside the article.

£ Fittam mini program Cancel X FitFam 00

FitFam /\#2 /5 Mini Program!

X2t 40E? What is it?

. fitfam mini program! X214 0E? what is
FEBMNE/ILAREZE..

o : '
Try WeChat Mini Programs Now! FitFam/\i2 5 2 25 B
..wechat chinese developer mini program. MEINLEEETZEM
3. there are extra restrictions on the mini., .. ﬁE E ;f//} ;3?’ gu *u 5$ ﬂ?l}

Lo,

7 WeChat in August: IKEA Mini Program,
Burberry Campaign & Mare

FitFamBY #2173 |

The FitFam mini
program will help
you find and regis-
ter for a FitFam

...a Wechat mini program. this mini-
program will allow theusers to purchase...
workout in just a

few clicks!

ARTICLES HISTORY

All published articles can be viewed from the Official Account by selecting "All

Messages." The article thumbnail and title will appear here.

Account homepage shows 3 recent articles. Full history of published articles.
LI B 5 HAMKS v
Messages @ Airbnb#E &0
s TRIMERFER(COLT)E..
SE4: ELEESBNE
R, UERITERHE. BRDE2008ERM I TFEAESHREAT, Bidw
ww.airbnb.cn@fApp, oA EEZXIOTTEIERN..
SBAFEAS T —RIKITH pees
F, XTHRNZERZE, 7
tERKR, wERBBEEFIT )
HFILAKEERF?
R4 NERENSNER
, WIRITERE. J
All Messages 2018588 13H
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Other Ways Users Will Encounter Your Articles

SHARED ARTICLES Post shared on public Moments feed Post shared into chat group
no description displayed only thumbnail and title. thumbnaill, title & description displayed. ARTICLE SUMMARY

Failing to put an article description

Keep in mind that WeChat is a social ¢ Discover Moments ® { WeChat @ Digital #Dr... (425)

. means losing out on a valuable
media platform. Users are constantly J

i Olivia Plotnick )| Ken-Partner opportunity to grab attention.

sharing content with each other. Whether Are WeChat Mini-programs

Replacing Apps?
14 ' * ﬁ{EE Eu’ gy?ﬁfﬁtiﬁmi&%ﬁ&ﬁ Do WeChat Mini-p rograms
LS TR, J L

that is by posting it on Moments (similar

replace Native Apps, and

to a Facebook Newsfeed) or sharing KIBTIEN, BiFiX{n LEAthRE

which one should your co... .. X 3
1minute ago  Delete - Emﬁa"]d‘ﬁf}'ﬁr!ﬁe
H 1 nawapan.gqo.ocom
between one friend, or up to 500 in a AL o
: « Robert = g .-
chat. Content that is shared by someone ﬁ onEr 2:19.#1 _ Despite Outrage, Nike Sales
- 3 weeks in Liaoning. See you~ Increased 31% After Kaepe...

you know and trust becomes incredibly http:/famp.timeinc.net/
H x re:‘SF;EB:‘JF}.?;--'..";~il«e-:‘~:al»:‘-:s- (97
powerful - - ga-up-kKagpernick-ad

Shenyang - G113

1 minute ago EE F ! Rami Blachman - Israel Innovate
Kamilla =" Thiel would never say something
. outright against his buddy Musk.
~ 15% & . please repost At the end of the dav thev prop

11
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Understand How Users Encounter Your Articles

It’s important to understand how users are discovering
your content. Luckily WeChat gives you a great
breakdown for each individual article which overtime
you can use to learn about the effectiveness of different

types of content.

There are now so many official accounts pushing out so
much content that the average user can’t possibly
check all the accounts they follow. Users are
iIncreasingly reliant upon their contacts to curate that
content for them through their moments and by sharing

In group chats.

If your content is only being viewed inside your account
then it’s a sign you’re not creating enough value for
your readers and you won'’t reach readers outside of

your existing audience.

STATS FOR TWO ARTICLES PUBLISHED TO THE SAME ACCOUNT

7 DAY STATS

Reads 655

HOW USERS READ THIS POST

Shares 38

Favorites 7

Push Message G30 {(81%)
Friends 22 (3%)
Moments 75{119%)
History 21 (3%)

Other 7 (19%5)

Poor quality article not read by many followers

0 and very few shares.

7 DAY STATS

Reads 4.0K

HOW USERS READ THIS POST

Shares 455

Favorites 100

Push Message

QKAWO  31° TEN

857 (21%)

Friends 1,228 (30%)

Moments

1,938 {48%)

Histary 17 (0%)

Other 9 (0%)

Q shared widely gaining even more reads.

Great article read by many followers and then

12
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Header Image Crop

WeChat only lets you upload one header image which they then crop for

you in different ways for all the different places your article can appear.

Understanding how your header image is cropped is essential to making
sure it looks good no matter where it shows up. Depending on where
users are finding your content they may be seeing a full size image, or

just a tiny thumbnail.

Top Article (Old Style) Top Article (WeChat v6.7)

“’-'I 'I ‘l g ‘ll\l“'ﬁﬁw
R i -

l-ll

WeChat articles

"Tlales 2o Lo - o e | - -
his is how header image cro

WeChat article rent WeChat touchpoints

This |s how header image crop varies by diffe
rent WeChat touchpoint

p varies

T"I e I"] In' : ;I,I l‘l;’%ﬂ

| £ -
by diffe

. Top Article (Old Version)

B Top Article (WeChat v6.7)

. Account History

Sub-Articles, Sharing & Search

Account History

s l“mw WeChat artlcles
g ]

HANDY TIP

KAWQ’s WeChat editor makes it easy to
resize your images to get the best results
across all article display formats.

QKAWO  31° TEN

16:9

2.35:1

4:3

1:1

Sub-Articles, Sharing & Search

WeChat articles

This is how header image crop varies by di

rent WeChat touc lr oints

Related Articles

WeChat articles

1

o | ' S o 5 Tl o
nt weChat touchpoints

This is how header image crop

varies by differe

13
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Consistent Header & Thumbnails

Build a stronger brand by creating
continuity in header and thumbnail
design. This can be especially helpful
for a content series or heavily branded

content.

A well-planned header image can stand
alone, or create a larger message such

as account Dedao (&%l far right) has

done by using characters which string
together to form the phrase written on

the main article header.
DIFFERENT STYLES:
> Pictures using similar filters

» Custom graphics/captions

» Series of text

X

WIETT R S e S T SR AN
1

2018F6H20E (@l

A AR ERER T RFEETF
i

2018 F6H7H (Fa)

MIEALAN DRSHEES

2018F6H6H (Ril)
IRRATZENE
2018FE59260 (TRET)

—BEMEXFTRRNRTE

2018FS5A16E (Ze))

Subscription Account Messages

@ X EEESE 10 hours ago

eV BIENI BB TREEAR? (20185
EsE AL AL AR IRE) AR &

Read by 9 friend(s)
ZERB/REFSTEM OPTILHARBE

R, WA 1TBAMRETRN, STEMEIOP...

Read by 4 friend(s)

IEIELR K RIFC ¥ LREE L H# TR~ @

mEAREBER? REBREST &

CIIEE S G 6
-
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{ WeChat

FARIAS

Wit o TERVRD B REr—
E?

"BRIFER) FREUBIF LIRS
HE

"BRIFAES) FEHA-BAR
FHR

'BRIFAL) FEHF-ZED
g

IBRIFAD) FEAF XEH
BEXBRER

"BRIFER) FREAIFXEH
B a1 XIFIn

14



ULTIMATE GUIDE TO WECHAT ARTICLES 2018 ) I<AWO /3'I°TEN

6 Patterns for Crafting Good Titles

Creating a catchy title is one of the most 3. “HOW-TO” 5. WHY/HOW

HANDY TIP
important things you can do to increase

™\ Lola For English titles try a title testing tool:
T Eascinati Why should we take _
open rates. There are a few formulas that ascinating read... multivitamins? A1+ 4. https://coschedule.com/headline-analyzer
. o ] Why should we take o
can help you craft irresistible titles; A% How to Drive Change in Your Company muitivitamins? FA 114 Lﬁ

| minute aco
1. MAKE IT A QUESTION AVOID CLICKBAIT TITLES

6. CONTENT SERIES If content is of insufficient reader value,

@ SixthTone 1hour ago How To Stay Busy creating or relying on hype for thin, low-

AND Healthy

> Use TV series-like tiles:
value content might give good short-

Could Cockroaches Fix China's Food el guluelines:tu.cornorala: RN Season I: Theme, Episode |: Topic
Waste Problem? E

wellness..,

term results but ultimately creates a trust

> Use flags in titles: deficit, and increased unfollow rates.
download | event | analysis | trends, etc.

> Use brackets to highlight certain words.

. c; SmSh 11 mins ago
£ A L ; ' ’ [Obsessed]: The Best New Coffee
2 LIST OF TIPS Grounds for Groydis lmemBenefits of Spots of 2018

Gardening for Children

12 Accounts Social Marketing f i kS
Folks MUST Follow! Eﬁ*f-‘id‘@? BFREET
At KAWO we are often askec 48 XAZ
wihal are the best resources @ ‘

—

15
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Increase Reads & Shares with Catchy Article Summaries

Last but not least, the article summary is the final factor affecting the snap decision to open your article. It provides additional

context to the viewer, giving you one last opportunity to craft a compelling hook.

Slash ¥80 off Your Bill at TOP

[Data] Everything you need
Restaurants this CHOPETEMB... to know about Pinduoduo...
Are you ready to feast like -

: - Here's the latest data
& King: ﬁ about Pinduoduo and its...

BE IN TO WIN: Share the
Love B =018, mEV/VEL
Leave us areview 1o win a oo
Soapnut Republic gift

cnnl B TAAIANES PR {4
PaCK, gl —f AR IO 0L, TEA -—
—

CRAFTING A GOOD SUMMARY WARNING

» Stick to a central theme and evoke the After WeChat version 6.7, you only can
desired emotion, such as; suspense, see an article summary from:
urgency, validation or anticipation for > Service account single article push
example. > Article sharing in chats

» Remember that the maximum

permitted length is 120 characters
regardless of language.

16



ULTIMATE GUIDE TO WECHAT ARTICLES 2018

Testing Different Header Image & Title Combinations

A/B testing helps you figure out what
resonates with your audience the most.
You can test different headlines, cover

iImages, and lead-ins.

However, never test more than one
variable. For example, test two different
cover images against each other, without
changing anything else, and measure the

difference in open rates and shares.

Play around with different versions,
measure the result, and always analyze

what you have learned.

Source: DLG — Luxury Society

CASE STUDY BY DIGITAL LUXURY GROUP

A/B testing different header images for a high end hotel chain saw a +24% increase

in readership and +21% increase in conversion by using a shot of a suite (right)

instead of the iconic Statue of Liberty (left).

ZBTEAMEALN, AABANLERSI ZBITEAMEALN, AUIBABERS

R & 7187 R & 7187

X

&

QKAWO  31° TEN

YOU NEED DEDICATED

SOFTWARE

Using the default WeChat backend, A/B
testing is nearly impossible because
each variation will consume a monthly
push for your account and WeChat does
not allow for automated follower
segmentation.

Use social CRM software such as:

» JingSocial.com

» WeChat Now by
MobileNowGroup.com

17
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2. Content Best Practices

KEY CONSIDERATIONS

Now that you've gotten the user to click on your article you must deliver on the promise you made in
your header and article description.

» Time is limited! You only have a few seconds after the article is opened to capture the reader's
attention, and you'll need to continue to engage your user throughout the entire article.

» Dynamic content can come in many forms, choose the right form based on how you want readers
to interact with your content - how will they read, engage with, share and remember it?

QKAWO  31° TEN
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What Content Can Go in the Body

When crafting your WeChat article it is

Article with images and text
important to define the purpose of your < Wiredcraft
content and the experience you want the
reader to have. Once you know this,
choosing the right format comes next.
There are several different types of

i
' |

TiNTse PAAS mMiE 2017E 201 RE

content that can be embedded in the

body of an article:

1. TeXt Chinese Cross-border E-commerce Trans

2. Image

3. Audio “One Belt, One Road “, the Chinese govern-

ment has been providing policy and invest-

Meanwhile, as part of the construction of

v

4. Video ment support to further facilitate cross-bor-

der e-commerce and foreign trade. As an-

5. Mini Program

nounced by the Central Bank in January, Chi-

na will encourage companies to increase their

use of Yuan for settling cross-border trade

deals and to support foreigners' use of the

currency for direct investment in the country.

Embedded Audio

@ Say Hello
{ Rosie Thom

Rosie ThomasF¥ /KA.
P BREFEINXENBEE., BT Velour
=Rl =l AR

1NN X F Nraam-Pand {1 =012

Ao

TinyMonster

se Friendads of

Embedded Video

NFLEIFER

L HAEF-TIRAF 22040834 FL = L

127K 1% L 0 R 42 F £92M 500 5 B Ry,
B RFEIE S RSP RIIT TR T REER,

" R T

—

— A e B L e

THEE BHS

Z. ZARA
wINE THENER) , ARHRBYZ
ﬁ 3

A Ais) !

QKAWO  31° TEN

Mini Program

19
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Setting Expectations

Readers today are busy, and they have a

lot of content to go through! Set
expectations at the beginning of what

the post is about and how long it will

take to read through. Being clear upfront

encourages readers to scroll through to

the end.

PROVIDE INFORMATION

v

Clearly state the value of reading the
whole article.

v

Avoid just repeating the title intro.

v

Refer to the root problem, concern, or
interest.

» Showcase any persuasive facts or
eye-catching statistics.

Provide the reader with a time estimate.

X

23 Header/Footer Design Tips for a
Killer E-commerce Experience

2 31TEN 5%

“Never let your campaigns write
cheques that your E-commerce
platform can’t cash.”

Viadimir Garncle
Creatlve UX/UT Director
Head of LX/ULal 311

This is part 3 of our series about E-com-
merce user experience design best
practices. You can read the part 1 here:

Provide a summary at the beginning.

X

How Big Data, Al And AR Em-
power New Retail in China &
Beyond

ChoZan

ALIBABA founder Jack Ma brought up the
concept of New Retail at the 7th Alibaba
Computing Conference 2016. New Retall
aims to merge online and offline retail,
and use adequate information and Big
Data technology to enhance customers'
shopping experience. New Retail — backed
by technology and Big Data - is changing

China, and also the world.

List a clear outline of the contents.

WREHE
Back to Nature, Being Sim-

ply Human

o W B e e , -
FO T EIL Ok

Guest of Episode 9 7 Qki

On this episode of Art of Living we discuss:
01:00 Self-introduction

11:00 Deal with anxiety

17:15 Become a generalist

36:00 Our ancestors adapted to nature, as we
adjust to society.

44:00 Vulnerability

47:00 The importance of self-compassion
50:00 Natural movement

5500 Become average

QKAWO  31° TEN
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Making Your Content More Human

Boost perceived reliability and authenticity

by crediting the author of the article.

v Lends credibility, authenticity

and transparency to content

¥ Helps readers relate better with
the brand/publication and builds trust

v/ Particularly crucial when pursuing

an influencer building strategy

v Gives recognition to the writer and
an opportunity for readers to reach out
to them, follow them and look up

their other work

v Motivates team members to share
their expertise and ensures they feel
a personal sense of responsibility for

the quality of content

v Encourages the author to share within

his/her network for recognition

Simple author name listed at the top. More fancy author bio embedded in the article.

X X AR

" W it FHEBFE, RiF"SIER"
REEZERAERERFIHEE Sharaiat ey

‘Z A g g 1 0 0 E I ek = ST ¥ BubaR

tmaeaimis: luludewechat2?2

TR H 5=

JingDaily#s H £ Ik

hp, ERE—sE W el

HBHEOH25HMTEERETN2019FFHINRFSH
1@, MEBIAUERPREZRKAARTI00A
T EL . ZESEIEN/LREFHRFEEL
lEAN, HREMBMU AKX ANED, Y
SAFEETHSE, ARFETENEFIERRE
5 miE T,
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AUTHOR TIPPING

An orange button at the bottom of an
article with a thumbs up symbol and
“Like the author”. Readers can enter any
amount they wish, with a few suggested
amounts as buttons.

Tk

Lo

- TS =T
BEE
BUFE
¥5 ¥ 20 ¥50
80 100 ¥ 200
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Original Content Designation

Original content is WeChat’s way of protecting content < BENEFITS OF ORIGINAL CONTENT

creators. An account can declare their content as o _ _
> Once invitation received and feature activated, content producers

“original” which protects that content from being copied Personal data: are you China

. : . can use the "original content declaration” button in the backend
by another account and labeled as “original.” “vber Security Law compliant? J

_ when publishing to claim full ownership of the content.
HOW TO QUALIFY 37 TEN

> Original content accounts are also first to be considered by

Content producers fulfilling the following criteria are sent _ _
P J J Tencent for its display partner programs.

an invite from WeChat to use this feature: r\
.
s Reading Time > Beyond the default sharing option, Official Accounts (OAs)
v' Consistent publication schedule. / 20 mis o - . _ _
Clément Ledormeur whitelisted by certified accounts can either share entire articles
V' High-quality content that is well researched and (with a link to the verified OA automatically displayed at the

considered valuable. bottom), or make edits if provided the permission by original

. ¢ o o i th | | . This is an all-around
v A history of publishing articles compliant with loca [g: [;[q I owner.
laws as well as WeChat community guidelines Add it to your WeChat . . _ _
>

Add to tavcifies: for  iater Enables certified OAs to access a wider audience when allowing
Invitations cannot be solicited, and requirements Favoriteg reference! other OAs to reshare, without losing ownership of their material.
themselves are fairly opaque. It’s not known if there is a

. . : : : > riginal content is remarkabl ful for KOL promotions sin

minimum period of operation for accounts to qualify. Disclaimer: This is not leaal advice Original content is remarkably useful for KOL promotions since
Some official accounts have been invited within weeks of for your company to use in KOL accounts need only share existing original content.

/ ' > I ala
al¥nliaaFaliViiaVa m;rf/‘. TOO N I+ Anliy

launching.
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Reposting Original Content

Data from €)KAWO showing the
Average Lifespan of a

WeChat Article
. I
Day 1 Day2 Day3 Day4 Day5 Day6 Dayb6
73% 17% 4% 3% 1% 1% 1%

The average WeChat post receives 90%
of it’s engagement within the first two
days. Reposting old articles can be a

great way to maximise your investment.

This is a feature in the WeChat backend
where you can repost an article that has
been published with the Original Content
tag. This reposted article can be used as
the main article, or sub-article. There are

several pro's and con's:

v PROS

Consolidates analytics - no matter how
many times you repost an Original article
all metrics are calculated under one
article. If you do not use this feature, it
becomes a headache to track open rate,

reach, and engagement.

X CONS

Bad UX - the reader is two taps away
from the article. First have to open the
preview, then tap on the article to be

redirected.

Low customisation - cannot choose the
excerpt, it will auto generate from the
first piece of text. This can negatively

Impact opening rate.

{ WeChat

RikaiLabs

U =

WeChat Mini Frogram

RIKAI :
LABS S

4 ways to launch a N
ansBfficiglsActolnt

CHATBOTS

Increasing Conversion Official
Account or Mini Program

Which WeChat channel is better
for user support?

Why understanding WeChat's
architecture impacts content ...

Products

MiniBot

R P, P205T
OFficial Accoun
Mini Program

& Contact

X

RIKAI RikaiLabs
LABS ]

Share an article.

@ RikaiLabs

Which WeChat channel is
better for user support?

[E] /1Within the WeChat ecosystem,
companies have two distinct chan-
nels through which they can engage
their users in an officially branded
cap...

NI} 335 L
el 13T X

QKAWO  31° TEN

L7 Like
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Bringing Content to Life with GIFs

GlFs are great for visual storytelling and keeping
readers engaged. In an era of short attention spans,
GlFs that are ten seconds or less can pack more feeling

and emotion into content than words.

GlFs are easy and cheap to create, and unlike videos
within a WeChat post, will automatically play. They can
be a great way to break up text, and transition between

ideas.

CREATE GIFS EASILY WITH DONGCI

Use this handy tool to easily turn video clips into GlFs

optimised for WeChat: http://dongci.kawo.com/

X B EQgilvy .
R & Ogilvy
F A+ 13 F = BEUOTE R &%OQI'VV o
-+ T = PRADINEINPR?
F + 44 F = FEFAOIEN{R?
F + 3 F = EEIR{R?
D O Ty TR P o
HF i
BF g o e, (1]
aF $19 DFREE
.
X DowhE X /€22
DowBE XX ¢
Dowhs X /€2
Dowpg X1
DowpE X 2

|
| ¢= 4t 7=

BB SR TR E TR |
! . £ A . PRSIy PR .
B, RASEE. BT EEFERE S — o — .
ELEHEWERIHEE SRS |
' ! . £ 9 % e ‘ .
B, RABEME. BT EEFRE — ‘
EEEHELERIHRESNEF

' ! - £ 9 % e ‘ .

B, RAPSMRE. BT sEERE —— :

U A A RE R SRS

N, RAMBHE. BIEEEER — _ ,

L S RS REAIRS

H, EAMEEE. BIIEEERS
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Linking to H5 Pages

An H5 (HTML5) page can be integrated into a WeChat post and link to interactive content, sometimes even including audio. H5's are great for event invitations, forms, and

quizzes. Quizzes will often reward participants with a customised image, that can be shared on Moments or forwarded to a friend. Here are two great examples...

E Family Mart “ Don’t care much what to choose” quiz

Chinese Valentine's Day quiz from BMW [&]

Answer gquestions about your loved one and receive the perfect car g P Based on the answers you chose, it generates a beautiful long

match based on your answers. You’re then encouraged to share the sentence, which reminds you of all the good things that will happen

image on your moments with a QR code that links back to the quiz. soon, and promotes the newest summer drink at the final page.

p4 TS4E X E54E x |= PPN 3 |= PPN 3 |= PPN 3
:ﬂ‘? T
e ‘{K‘,&_‘{/// = . o mmn e s
mfilﬁﬁ—’l\iﬁl : <hm‘.—smm‘ G
to 8T - A ave)
S5 /4 0 A BB =T #RFFIR 8 ) g
. A 18 :
it EIE B~3E -
B3 = ok At B m fk — 3 pt | : v
. n . 2 » N o TN
HRERES MR RSE CI# BMW X2= | (@ ARTSRTRel M) < 1)
kS "-//h\ @)i ﬂ - % II""\. : lI""\.-
S o : i e R * /i
<. ol SRl SR TR RIS v e (LR 3 . %
=_ D. | .
- e s‘) @
E. #| A v
= {
(V) FE M
)\\ E.l': @. .:,‘
‘5.;‘/ ) : ' ~
" [u] GOP0OGORRPO GOP0OGORRE G0P00GORRC
" LG L EECET LG
‘~\\ ' SEARTRE, RERFEELS WS OPOCODPOOOO OCPOCODOOOO OCPOCODPOOOO

Ri7TEME, BLERA

ee0c0co0PP0O

ep0c0coeoPR0

ee0c0coeoPP0
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Multimedia-Heavy Content

Create branded posts through a mixture of text, images

and backgrounds.

Overlaying copy on an image allows text indexing and

GIFs + Static Images

Vertical scrolling

NikeWomen

Videos/GlIFs

NIKE

FRES
A HE RN TR G IN
BHUTART RS HITRA
B RE 2

QKAWO  31° TEN

Text overlaid images

SHFT

@3 {EE [Independent rock, ®Frdie
rock) | LFGEHREE RERERERLFE
BN ARl TN —EANAELEE,

can give SEO boost as opposed to an image with text

which will not be indexed by WeChat.

W ERE P ARSI PR RS
o

Scrolling right to left

X voicer

ARRES NG N
Pegasus Techn iF 55 o
A4 BECERE

BRTERLERIIK VOB TT A0 B
ViIZRS S A MSRUrBEEY, ABEE

WAETEY, FEFI MURETE—HNE

B wmES RIS

TN, 20005

T2, waiEithdenil

BREARECREE BHA
PEYnEReSE, KR

A_v
o e R o ———
O — — ] L) e—

B SERORAPESE R e RENARY SR

m =B Pegasus (urbo
TRETANYR?
MWL HEF T FENR
AFHEER - L BBE

RN YRR
W AR % T My i
Tl +EHEEE &

IZLTS R RN
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Rules & Standards for Multimedia Content

VIDEO AUDIO Embedded WeChat Audio. IMAGES
Video hosted on WeChat Audio hosted on WeChat > Formats : PNG, JPG, GIF
Lookalike

> Formats: mp4, flv, f4v, webm, m4y, > Formats: mp3, wha, wav, amr @ FRERBARNLY >  Size : <2Mb

mov, 3gp, 392 > Size: <30Mb > Best width for images in articles is
> Size: <20 Mb _ . 750 pixels

g Length : < 30 min. Embedded QQ music track.

> : » |Images uploaded on WeChat are

Length: <10 Hr > No need to submit track for review J b

' Do Like That recompressed and lose quality

> NO AdS R NO adS @ Korece Bello - Afrobeat Winier 2016. E...
Tencent video sharing platforms Clickable music embedded on QQ
> No size restrictions music Embedded Videos.

» Has ads > No size restrictions

» Track needs to be submitted and
VIDEO TOO LARGE?

Using a video coded like H.265 may

reviewed

allow you to compress larger videos > No ads
enough to host on WeChat.
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3. Article Layout

KEY CONSIDERATIONS

The layout of your article affects the entire user experience. You can write amazing copy, but if it is not
displayed in an easily digestible way, the purpose is lost. Important things to consider when designing
the layout:

» Readability
» Credibility
» Branding

QKAWO  31° TEN
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Optimal Font Size & Line Spacing

You want the awesome content you've 15:49 + e

put so much effort into writing to be easy
KAWO

for your followers to read. Simple things

. . . . 2 = pn s
like font-size and line spacing can make BRI E 0 E A = il it
~BERWERS; PNEBL, AEEMEESI

a big difference for your readers. It’s o
EeftirMEdesEEaL, BFRAUEIXN

Important to remember your content will SRR EEMER SN AT GIERREERNS . B

be read on devices as small as an B, AT HRESTELNABEIRAFEATH—
XE®A.

IPhone 5 to ones as large as a phablet

and even desktop computers. AR E=EHRENE, AI5?
BIKE, BRREMX—KREBR, SEASEHEEM

RECOMMENDATIONS A WMNE. mEe., 2RSSR EEHE
ABHBEFHIBMHA ELEHSERE:

> Body Text 14px - 18px BN F SR IEAS SRS, TRETEHR

' 7. BHREK, BAZE, FEER. HEeNE
> Headings 18px - 24px

Headings stand out and body
> Line Spacing minimum 1.8 text is easy to read.

Source: https://www.zhihu.com/question/23640203

X KAWO Ll
RIS ER SR

ANWERNES): FRELE, ABEtRATEEAESTRES
MEFERL, DLHAURBRXAAERETEERA/NFEN
DIEEFEEN S, BME.

EEA RN BRIRMGEFESILKENFPRESFT _SASER
EREX: FEERAREMBXE BT RG] AGMRIEEE
ARBREASRBEEOY. MAGHM., SK&, URBESE,
FREEENE, 2FARS, FEERENEFRINEZT+
B, AR T

AAAREGBNE, AI&F?
gﬁg%gﬁﬂﬁ—%ﬁﬁ,#EKiMﬁEﬁMﬁiRm

EREERERESAEABRMNMNEIBEBEA! ELRBS
EHAE: ENIERTHASEREN. AREFEKT . &
MR, BHE, AFFR. NBFBXBESEIMERERIE
g, RIIFREHITEFRIMBIAERTRATIE—NHG, FE
R FRAFUEER, EREFIBAMERT B TESFIFERY
DR, WIS ABRRmMLARN, 07 BRBESEFEARA
BoAREE RBEENEERENERE.

Headings blend in and the body

Q text feels cramped.

QKAWO  31° TEN

HANDY TIP

Using a smaller font size with wider line
spacing is often more readable than a
larger font size as it’s easier for the eye
to scan across the lines.

For fashion and luxury brands try using a

smaller font size with wider line spacing
to create a feeling of opulence.

HEAR IUAKER, FMAMXNA, EXAEZA. FB
BEEAREBEDNEERE+H, BEFRS T

ARTREBEHEBNE, AIF?
BRE BRRA KRR, WEARGFERTHS:
RME. WMk,

EERTRAONTCEATCABNREFIBREBEA! BEL
BHWMERE: EUITRRTHRTERBEN., ARl
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Creating a Style Guide

It’s really important to create consistency
across your articles. Building a style

guide is a great way to do this.

Define all the standard typography you
will need and set clear formatting. Think
about how you want to use images to
represent your brand and give good and

bad examples for others to follow.

Your style guide should be a living
document that changes over time. So
start simple and don’t be afraid to
occasionally break the rules or add to it

over time.

Heading

24px Bold
Sub Heading
20px Bold
Body Text

16pXx Regular
 Bullets
 Bullets

16pXx Regular
“Quote”

18px ltalic

#CB297B

#00/B76

#000000

#000000

#000000

No focal point and and muted feeling.

QKAWO  31° TEN

HANDY TIP

Keep your style guide saved as a draft
article inside the WeChat backend or
your favorite editor.

Inside KAWO users can favourite pieces
of content and re-use them later on.
Both saving time and helping keep
consistency across articles.

30
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Layout Flow

Your content doesn't need to be in strict
left-aligned or justified paragraph form.
Don't be afraid to utilise the (limited)

space you have in a creative way.

Whether you're a chemical brand or
doing e-commerce, leverage different
alignments of text to keep readers

engaged throughout the entire post.

WECHAT SEO

If you are using images with text as
part of the image keep in mind that
these keywords will not be found
through WeChat Search. Make sure
your article summary and title include
the important keywords.

X

NikeWomen

AS)S
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Landscape Creative Storytelling

MAKING THE MOST OF THE SCREEN

Pull readers through your content from start to finish by changing the layout of your WeChat post to horizontal view. This is a great way to tell a story in a very visually appealing way. For

WeChat, the less text, the better. If you can guide viewers along a narrative with compelling visuals, you’ve made great use of a mobile screen.

o~ 2 . —
/ ! = = .:-7( ~ by = > : 7\’_ N K NN /‘\/\
: ? £ 4 ‘;Q;H =
.} e 3 [ v ' e 7\
s heonaconillis om VATV .
v ~1F UNTCSTIC wrRIAER 7 71\/ BHXBRY:
NCINNCOITE . 7\/\, RUNE PN O AT R EER 2 R R SR NN
e 11l - _ DI ICUIE ><' S \\ 1 ANk \"\/\4 7k// B, CERIINA. » S
W gt ey ZOoAakcm 4 |//—7 1 ) | T, A Nﬁ‘\ ~L CIYRSGAR: MR 1 2R W A e
. ﬂ N & = BeAEmY gyl e 7 REFRRTE ST L / BRI WIDARAN, BRI TN
o E oo 2 - A 2H7 =+ \VY/ BRI, B, PARH = | o D N e %, MERKENRIFNS.
o} - ‘*:.("-:\:_{I,\Tf--;_:.\ == Ll' R 11— ¢ N PE NS ATHER W . S e 4 >/’S/74 WARSG: REASAIRNS, REBARNY
& E-‘: o \\?}‘\"\- XS x e g ANRERAA NS ST ST T S 7 > ::;gﬁxﬁzﬁﬁttcnaxan BeF
% > = ><},<.\" S~ SAAFREA P87 FFangy! !E*ﬁ SYbll DlY—lII!‘BEM!’#?. \\X > ~t \-f‘"/;-{i o \/’-/-/__»_’()“ ﬁt‘-{;ﬁﬁﬂklﬂﬂ g '
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Proper Display on Desktop

WeChat desktop readership is common e e i
among a B2B audience who are utilising Centred
WeChat as their central professional Images

communication channel.

Click a WeChat article URL on the
desktop app to pop up a preview, or
open in your default browser. WeChat

will align images left by default.

] & C - o mp weldn cqear

Rich : HAAGE « &7 - RANBEEINT - TN BEHNEHSE(N KRE—

Left Aligned ST+ SR ST ARTE - BN -
Images 6 S AR AL Y A ST -

Rich 1 304 RO - ARAIEWRES 0T . AF B2 THEDEY o WOty
ARTGAARERLIZRG - v lellew Of

Rich: BFMPETLRE  AREZHRDITNEE -

S BRALT - RN LRSS M
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# mpweixin.cg.com
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1" 1% aan ] =% - L% B XIEIEEM N ;]
LRSS STAUAT 84 BEKE, ARIRD 7w, TG
3 i o T

to tollow Of
ficial Ac_oum

ABESERN IR AB*icBbA

ith ¥, "peacl &5 3. n 0. KT
& t =3 VSR of - B ¥ % v ] 15 AR -
SO .- k 0

PANTONE' PANTONE' PANTONE’ PANTONE' PANTONE®

1EINBTREX 139023 TPX 14 41E TPX 151327 TPX 0 A

Trepical Peach Foach Fuaz Paach Melsa “eagh Hloom Qurcicight Fesch

Ensuring that you've properly aligned images becomes
important when considering desktop view. Left or right
aligned images may not appear so on mobile, but on

desktop it can make a big difference.

i g
Vv Article Preview in
WeChat Desktop App
» Yaicer
Y Hh g F @
TOMO RO HENRAWMEHRTE, BB EE. HAAFER., SE8STF, A+ 3

T, ENHERAIBRN. .. PEIREFANIFBMAASHE, B KinRASER

[ ey

4

» fE+®DG00D GOODSs »

Apotheke Fragrance

B FINK EAND
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Tools for Designing WeChat Articles

24

| HERR

iPaiban.com

As the WeChat backend is limited in terms of styling options, using a

third party editing platform is quite common. You can choose from

different templates, saving your favourites so that you can reuse them
later. Most editing platforms are similar and it usually comes down to

personal preference.

Sparse formatting options available in the WeChat backend

- .. . ; l*'. ;.E ‘/""4 4.1/-\. ? N ‘v\ "\-"\"D
nt 1D Za A1 [~

XIUMI
xXiumi.us

Most popular choice.

IPAIBAN

ipaiban.com

HTML editing options.

135 EDITOR
135editor.com

Easy to get started.

MAKA

maka.im

Easiest to use H5 tool.

e C L R R Rl
SER T aEEED

BT, ]

BBt .1 3
WD VRS

| i MORERNI, VLT FRSATE m—
ML TN TR TN ARSN

FAL Y

ITHEAREARNN NN
TRAR. BETYRSYIDN

SERTRETREN

BARARREGETH, U2SRA M
ANUNRR YIRS ENS |
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XIUMI Editing Panel

el

m FE FONNFESRRN O

L AR )

*AFF %

— ———

IZTRAONEES
X Jb |

- L4
T !

EEONARRTANSN, QRS5KHR
ERRANEIRRR, SRIFRSY SN

iPaiban Editing Panel

DOBEEE ~/ BILULYN GE we wa: 8 A-Ay - T~ [@ 2C i

. ot Efe i
10/84) 1031

R -Ud

TEST, TEST, TEST

Always preview your WeChat article
before publishing, especially when using
a third party WeChat editor as the
formatting can become corrupted.
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4. Content That Converts

KEY CONSIDERATIONS

The way brands measure effectiveness on WeChat is changing, it's no longer about
views and followers, but how active followers are. Drive engagement with:

» Clear, contextually relevant, cohesive Call To Action (CTA)
» Ulilising the 'read more' link

» Leveraging mini programs

QKAWO  31° TEN
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External Links

The ‘Read More’ link is the default way to direct users
to an external website, however this limits you to only
one link right at the end of your article. There are
several other ways in which you may include other
links, however it depends on the type of account and

needs certain features enabled.

LINKING TO ANOTHER WECHAT ARTICLE
Both Service and Subscription Accounts have the
ability to link to other WeChat articles within the article
body. Simply highlight the text you wish to hyperlink,

select the hyperlink icon, select B X &, type in the

name of the WeChat account that published the article

you want to link to, then select the individual article.

MORE INFORMATION

This information on this slide is summarised from a post
by JingDaily, see the original here:
https://jingdaily.com/external-links-wechat/

EXTERNAL LINKS OUTSIDE OF WECHAT
Only Service Accounts with WeChat Pay enabled are
allowed to link to external articles outside the WeChat

ecosystem.

Using the same process as linking to another WeChat

article, this time select % A#bil and copy/paste the
URL into the box.

WeChat external links are especially handy for e-
commerce brands, however there are some restrictions

on where you can/cannot link to, such as:

» Taobao & Tmall
> Toutiao

> Short video platforms

Content with external links must also avoid incentivizing

readers to share by offering cash, discounts or

coupons.

QKAWO  31° TEN

Linking to an external link outside WeChat

Selecting another article to link to

P o Mot e

HEENG FOM Varsrtag Dvos o

AT Diractory 0! 200« Ohiees Digits Acpec ox
Hiwe 200 Wiy sow Svaebl By Sbe s Wadee

How o Drwe Crarge inSaur Copary
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Links for E-commerce

WeChat is becoming increasingly % HME X TR - K1 - Ladies | HE  +os
e-commerce friendly. You can easily link .
photos to WeChat shops for a seamless Qe o
buying experience. -
MULTIPLE LINKS
Link pictures directly to the item of sale
so that shoppers don't have to spend
time searching for the product. Instead
they are just a few clicks away from
purchase.
¥399.00
-
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Encouraging Engagement through a Call to Action

Wrap up your article by encouraging the
reader to perform an action whether that
be:

> Following the account

> Comment

» Sharing

> Click to redirect to a specific page

» Clicking on the ‘read more’ link

Remember that KPI's now focus on how
active readers are. Crafting an impactful
Call to Action is the last step in creating

quality content.

PLACEMENT

Most accounts place the hook before the
actual call to action.

X

Click to redirect to a specific page

Voicer

KM P NS R ZN Y e | AN IARD AL T

(Iz 7T =RARFR) EREEIMNEZRE

lZZer % More Tong x WAyso X — [,

voicer.

DAILY INSPIRATION

‘T

Asking a question to encourage comments

X TER

< HEAED)

WA, %7 MWL

2 267

Top Comments Write a comment

&? IR i 7539

[F{fdotafyF, ERMAVEIE, ETE
rEEmEEESRE, B TFTaREERN
@RO [+] o

@ 24T (7 429
C RIEERAIMIR, A, MIRSBIE
SERILLA T At
Rl 17 229

Encouraging comments through rewards

X E=1"RKIZH 2

MARBENEMES MBI L RS Rizs), [BHE
ZMABESEZRERC HIFERNIFE., Leavea
message below and tell us what type of sport events
you'd like to enjoy with a fresh Brander Urstoff. Top
3 messages with most likes can get 6 bottles of
Brander Urstoff Craft beers. ;Z &) & £ H Activity
cdeadline: 9/2,

FRE FEIKEM L2 Lucky fans last week

Cheers!

L = =y — - - f S §
S Learn more from the ciies .-

pos SN R A e TG LA e S o i AP S o o
htl,’—"- ffwww. thedrinksbusiness.com/2017/01/beei Jgelvg

Q
—~
oy

Q2

(Is-a-thing/
hitp:f/weww beermile.com/fag. beer
https:/fwww. webmd.com/oiet/features/the-truth-

about-beer-and-your-belly#7
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The Read More Gateway

The 'Read More' link at the bottom of a Y FitbitEL i E Y ERER % EEH RS S
WeChat article is the default Call to
L2 * =g = e el — s

Action. Remember, you should always b CREFERTBREEAET @ AEERR, FEWE!

FFithit Coach EED{R FEITHIT $RE
be including a link here, even if it just T MR EHT USRS TP
links back to your website or your e |
account content history. ? KR = HEXIERA

Remember to always include a Call to e ‘ ] 3]
| | SRS ; : @ A—1, BN TR
Action that clearly communicates the BRERlE ﬁh
_ﬁs_ﬁ BRERESMY
value add to the reader if he/she clicks. [m]hEx = |
i
HEEFTIE?

AVAILABLE FOR EVERY
ACCOUNT

While not all accounts may be able to

RERNEEFEX

enable external links - the 'Read More' Read more 17 4 S| AXRE, RFAHER
link is an option for any account. 52 fﬁ"'?ﬂi%ﬁfz"
PlokIRI == = £ "EEEL", come on!
USING IMAGERY 2
Arrows or images make the 'Read More'
Read more ' 5 2 link stand out and remind the reader to Read more Views 100000+ ' 1756
continue engaging.
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Guiding Readers to Follow & Engage

Use visual indicators to guide readers to
where they can click in order to follow
your account, like the post, or access an
external link. Much like the summary box
at the beginning on an article, a visual
iIndicator points out the most important
points right away and guides the readers
attention to the most important

elements.

Use to;
> Direct to 'like' button.
> Highlight external links.

» (QGet readers to follow the official

account.

» Leave comments at the end of the

article.

x ree

IR ZILFERRDERTF,
T 2 N KR, wEE, &E
MR EEAIA L

Ins& H #F5 1%

to Follow Us

i R2 T 141 M T R
HBHER"NFERFX—F
2 ?\ 1ﬁz£ﬂUﬂ‘]B§

BEEAXITHER

x ree

ITH AL, Luxe AthleticfRE5
ZRINMERE

LornadJane

(TR AHETER A A A

FOLLOW US

HMHBEE, MERANSEEE
MEBELR G iRER
Bl{EH 2 £ 7 5

th M B 625 RS E 7L MR/

ERE WL Activewearf§ Tl 8] 15E
Lorna JanelB FIEABHRER "I RIS
8FA30H, BARIIWTELR

EFAIMEXESRNETEENR

Luxe AthleticEEiZ A7

Iy/8/8

QKAWO  31° TEN

X *oe

61 & A X RYB2B = tHIR IR

an W8 T4

B2BEHAZRT, FTHRE, BEUnMAZEE! @
MIEETERIFZMHNaR/L@IEAEME, ZFHEK
2018 — 1 B2BmMIG S . RIFAIR, RRATEA"H
=R iRAM!

fEREHEHE, HOBRUFT—THRENER: B
HERACISHEL R, XAASTHEER =0
fahd, BE, #HRBEFENZE, EHAEHEM
RN, B"REF"2EMBEHENERZE. A
RENAHEALNTNEERE, HWEREE
M,
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Linking To Previously Published Posts

Extend the life of your content by linking Images Article Titles Category Keywords
to previously published posts at the ¢ TripAdvisoriig & v Dowf b2 X A
bottom of an article. — un s -
wﬁm?? i@ﬂ'ﬂﬁmg, %HH ;W\l \ |et,3fmm%'§ Moo E THIEE & |udy
(N 8 W, a" “t!‘j':'&'t &0
Articles can be categorised by; HERARES, e

BEREHBEL LY

» Popular/trending

> Related topics SEC T, ERFEHERE

HHAAINMYE, =H0 8
» Recent articles

sELEAK SALBAR|4E LS
There are many different styles you can £ | Oxals |Brunch 35 # 2 8% BDEFIR £ F |

HWEHE | EREE | SEIRE

;: & TAISER I PESH S &Tusk)n

use to link to old content;

> (Category keywords

il Th At B FE ANE ZEESST
o \ %&%H%kﬂﬁﬁﬁ VA &
» Article Title S0 :.,:;.55,"-': \\ {% ImFENE THBERS | ZHE&L EMER I
. RE2(RTIRE RGOSR
> Images \,,@3._/ \) r /3
J - i W 0 ’@“’ W:a/ = BTN O | 4 49 T
[ o NS ©. . AP EMAEREE. 4—BH? &
B l.iii LR A, - Ly E WU S i
]r'- “"mri';-'!- - 7 K & & 3@%\ ERATHO D BECED | EH MM SRR E
S —— ARANFNIMEBDNIEST ALY | &4 k] bl
NOT TRACKABLE ERFINGSEEE o
h‘mmn '.; ia o j!' S (1 (W -if { s Bk FLELENFE
It’s not possible to track clicks on articles | "'r ‘ ? - ik Rmn&&mﬁmﬁszx m
. o ' [ C© L
linked In this way. o 2
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Call to Action Best Practices

>

Any information such as phone
number, email address or WeChat ID
should be published as text or text
overlaid on an image - most phones
allow you to copy and paste text
either into your browser or directly
dial if it is a phone number. Don’t lose
a conversion opportunity by making
your readers memorise this

information!

Remind users to long press the QR

code.

The most natural placement of a QR
code is at the end of an article
(before the ‘Read More’ link).

X

K

HHR

REERE, WBUERESNE

yamif@yami.ren

o

—ifR, —FIE, — T RES TS

X ITBEERS voe
tion of the Authorized Economic Operators

(AEQ) programme and the country’s new Cus-

toms Enterprise Rating System.

Click "Read More" or "3 E/E X" at the footer
for the TFT report and more photos from the

event.

[Follow Us X E#{1]
(Scan or long-press the QR code below or search " I
BEERFE" in Official Accounts I3k — 453,
SRFRLAARS" LBXETE")

~
f .......
AMCHAM
SHANGHA)
@ x2) B u7)
(B =2z ) %7)
IS E AmChamSranghai
Read more [7 Like

QKAWO  31° TEN

AVOID

» Multiple QR codes at the end of the
post - this can confuse readers as to
which QR code they should scan.

> QR codes without branding - be sure
to have your logo present in the
middle of your QR code to convey
legitimacy.
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Creative QR Codes That Convert

GET CREATIVE

into a work of art. Just remember to
remind readers to scan it!

QR codes don't have to be boring or
ugly. Get creative and turn your QR code

ID: Guokr42

X

EDPE

Q-

*e e

iR - 465

* i EBMWE FHi%{s
MBI FEEEE

EAESNE: 400-800-6666

ofo NEFE

o

o of 3

e R
535 SRR AL ?ﬁ‘# '3 i
x] : @

ID: wisersBigdata

QKAWO  31° TEN

DON'T FORGET TO TEST!

It may seem like common sense but it's

a mistake that happens all the time.

Send a test post to make sure that your

QR code works from within your post

and that it leads to the right landing page

or Account.
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Leveraging Mini Programs

WeChat mini programs have the ability to
offer membership programs, loyalty
systems, and can link directly to an
ecommerce store. Mini programs offer a
seamless, customised experience and
have been a growing focal point of
WeChat development overall in the past
year. Mini programs are a sophisticated
Call to Action that lead a reader into an
experience highly optimised for

conversion.

There are four different ways an Official

Account can link to a mini program:

> Photo

> Text

> QR code
> Card

Link directly to the MP

SEPHORAZ X =

225 [Eaith 2 B
SEPHORA

COLLECTION

HFXEERSE #HNEH
H1E¥95

Embed an official MP card inside the article.

e X EEHEHE

BETTER | ziz=eo A

TOGETHER | — {7 B3¢

B BER WERE—ESE,
EEEN—m =R it/ v ES?

& ==mp=w

ECRHEER

Display the QR code for the MP.

X gogoboi ’

TEHRR: e

B RN Korashi. 58%

QKAWO  31° TEN

*e

QR CODES AS THE ONLY
OPTION

You can only link to an MP if it has been
verified and associated with your
WeChat Official Account. If this isn’t the
case then QR codes like the one above
are your only option.
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Ultimate WeChat Article Checklist

ATTRACT

L]

]

—

]

—

]

—

]

—

Header image cropped
RS

Selected awesome title

1 FE K5 | IRBKRYAT R

Considered article title SEO
X B8 R 5| 2L

Added article summary
I ERIFE I

A/B test title & header image
A/B MNP AR AN AR R A £ T (& A

ENGAGE

L]

]

]

]

]

]

]

]

Article body connects to title
X EHHEI R

Article has author name and credits

TR RIIER

Consistency and continuity of fonts

PRUEF IR —BUEFE R 1%

Headers stand out from body text
HR A E M AR

Styling elements appear correctly

H TR

Colours & styling remain on-brand
. MNESmEIRE

Tagged as “Original Content" (if applicable)
WXEH LRAirE (WREAH/IE)

Images correctly aligned for desktop

RN EERNST

QKAWO  31° TEN

CONVERT

L]

]

—

]

—

[

—

[

]

—

[

—

Added call to action

AL EEiRER

Call to action benefit clearly stated

BRI AR LA AR IR R AR

Added account QR code at the end
EXEGERI 4R

Links to previously published posts at the end

I Z Bl B & T X E R k%

Read more link inserted

FIRRX Vi iEE L mA

Read more link has been tested

FRRIENEIR X Y i+ 2 IEfRAY

Preview draft article & check for mistakes

AKX EZR—EICHMRE X ERR
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Final Thoughts...

At KAWO over the past 5 years we’ve helped hundreds
of teams to manage social in China and we’ve learned

what makes the best teams successful.

Collaboration, organisation and transparency are at the

heart of the most successful teams.

When working across language barriers, cultures and
timezones it’s essential to work together effectively.
Importing western ideas without listening to and
learning from this rapidly evolving market is a sure path

to failure.

Establish a clear and transparent process for your

content marketing and be disciplined in sticking to it.

EFFECTIVE MARKETING PROCESS

/ \
2l UL 1%
Insights Planning

BHRTE

Transparency

WS gl

Reporting Creation

\‘Sﬂi‘/

Collaboration

TRANSPARENCY
Essential for building trust and undoubtedly the most

important behaviour of successful teams.

QKAWO  31° TEN

PLANNING
Set a 6-12 month plan that is clearly shared between

different teams, agencies and clients.

CREATION
Stay up to date with the latest best practices and

ensure you’'re using up-to-date tools and techniques.

COLLABORATION
Involve multiple team members and allow good time

for feedback and improvements.

REPORTING
Regularly share the performance across your teams so

everyone gets to see the outcomes of their efforts.

INSIGHTS
Learn from what did and didn’t work in the past and

share those learnings amongst your team.
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WeChat Accounts to Follow

Here are 11 great WeChat accounts

you should follow to help you stay up

to date with the latest WeChat

marketing trends...

31TEN

China Channel

ChoZan

il .
daxuéconsulting

DaxueBlog

Daxue Consulting is a market
research firm specialised in being
your portal to relevant data on the
Chinese market.

3 1.
rEn 31TEN is a professional digital China Channel helps non- ChoZan is a training and

agency based in Shanghai. We Chinese organizations make sense resources platform for marketers

&P o cover all kinds of digital projects of WeChat through training, cons who work with Chinese social

=, ' with genius. ulting & events. media, such as WeChat and

Weibo.

b i,
Grata KAWO PARKLU

sRATA  Gratais a Customer Service KAWO is a SaaS platform that PARKLU is China’s Premier
Console for Official Accounts. makes brands loved on social Influencer Marketing Platform.

e media in China.
H 5
(1=

TechNode

TechNode is the number 1
resource for news and information
about China's startup and tech
ecosystem.

WalktheChat

WalktheChat is a cross-border e-
commerce platform. We help

SOCId

foreign businesses sell to China

via WeChat.

WeAreSocial

We are a global agency. We deliver
world class creative ideas with
forward thinking brands. We
believe in the power of social
insight to drive business value.

WeChatGilobal

The official account of WeChat
Global Marketing. Publishes useful
guides and interesting case
studies.
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Author Credits

This year’s version of The Ultimate Guide to WeChat Articles was a collaboration between KAWO and 31Ten.

It wouldn’t have been possible without the dedication and hard work of these WeChat Marketing experts:

Alex Duncan

KAWO, Product Lead
linkedin.com/in/acjduncan

alex@kawo.com

Lola Luo

KAWO, Product Manager
linkedin.com/in/lolahluo

lola@kawo.com

Mario Juarez

31Ten, Digital Strategist
linkedin.com/in/mario-juarez

mario@31ten.network

Joseph Leveque

31Ten, Managing Partner
linkedin.com/in/josephleveque

joseph@31ten.network

Olivia Plotnick

Ogilvy, Marketing &
Communications Manager

IPWS Marketing & Communications
FitFam Brand & Communications
linkedin.com/in/olivia-plotnick

olivia.plotnick@ogilvy.com

4 8


http://linkedin.com/in/olivia-plotnick

ULTIMATE GUIDE TO WECHAT ARTICLES 2018

> WeChat Solution Design & Development
> UX & Ul

> Online Performance Analysis

31Ten is a digital agency specialised in building tailor-made web
applications for WeChat: "mini programs”, "H5" or integrations with
existing customer-facing or enterprise-grade solutions. In 3 years of

existence, we have served 40+ brands across 90+ projects.

31°10’N: our name is derived from Shanghai's latitude, where we are
based to serve as a compass that guides our clients in leveraging
China's super app to reach, engage, convert and serve an increasingly
agile customer. Our constant R&D ensures we will help you choose the
best interface, user flow and WeChat infrastructure to make your
project a success. So get in touch with one of our expert consultants
today and we’ll show you how we can can build your WeChat footprint

effectively, together.

LVMH

SoftBank

Robatics

,é.,
=
de GRISOGONO

PIFRRE.&VACANCES

dianapetfood &

Wm‘/ma%w

SELECTED CLIENTS

—
JCDecaux

o T oL

CAC-SOAINCO AUTD FINANCE

LAU THLERMALL

Avene

FPUBLICIS.SAFIENT

ClubMed ¥

I8 THALLCOM

CONTACT

Clement Ledormeur

Deputy General Manager
(+86) 186 2104 2230
clement@31ten.network

linkedin.com/in/clement-ledormeur

Add Clement to WeChat:

D0

[=]

QKAWO  31° TEN
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(’ ‘(‘ \WO € P aiten sland 95 O  # dashbosrd v
' <)

KAWO is a SaaS platform that makes Trusted by over 500 global brands including...

brands loved on social media in China,
by making it easy for them to understand
& connect with their audience.

For 5 years the KAWO team has been working with

some of the worlds biggest brands to build the best | - JBRLE:
platform for publishing to WeChat and Weibo. From VERAWANG e o)

VIEVY P OST 119256
KAWO F3}i

Planning and publishing to reporting and insights.
Do we ™R Juons
HH M) A Q, ‘) ﬂ © o ‘jg;;:_“gt{"“"'*‘3’5 Qieren

‘ ~ 7 DAY STATS

. ACT x ‘ ol 5
werimer STOD

- b A ‘ e lan commeted oo "WAWOS Director
i B B Y ¢ Crinese Digital Azences .

Teams using KAWO create better content, save time
and gain deep insights into their brand in China.

Reads 2.1K Shares 263
KAWO's Draciory of 200+
CH nese D'g“& Agencles 0 lan carumerited o ALY Lirectar

3 o
Chinesa Digital Arences’.

KAWO is the digital foundation for your social

marketing team. Manage multiple accounts at Clicks 336 Favorites 85

9 You ereed article *KAAC) Mrectory

Cpnal Agunces

enterprise scale with data based insights & work flow

9 You approread this past

management. T
. Sales Enquiries Follow KAWO .
Visit KAWO.com to learn more. q

sales@kawo.com on WeChat

Jismmy comenentodd an! KAWCS Dres
Chinese Oigital Apences ',

P
‘e o
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